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YOUR 30 DAY ACTION PLAN
WHAT TO POST ON SOCIAL MEDIA 

FOR YOUR OWN BUSINESS SUCCESS



Howdy! 

The following pages will outline the 
different steps you can follow to 

successfully become a pro at posting 
on different Social Media channels! 

Any questions – we are just an email, 
phone call or text away!

Keep galloping,
Anna & Dave + The Herd
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YEEEHAW!
IN THIS GUIDE, WE WILL TELL YOU EXACTLY HOW TO 
CREATE AN EFFECTIVE SOCIAL MEDIA ACTION PLAN FOR 
YOUR COMPANY. THIS PLAN IS MEANT TO BE USED OVER 
THE COURSE 30 BUSINESS DAYS.

BUCKLE UP AND GET READY TO LEARN HOW TO GALLOP 
WITH YOUR BRAND ON SOCIAL MEDIA!

BY FOLLOWING THESE STEP-BY-STEP  INSUTRUCTIONS –
YOU CAN ORGANICALLY DEVELOP A DEDICATED 
FOLLOWING ON SOCIAL MEDIA AND GAIN MORE TRACTION 
ONLINE FOR YOUR BUSINESS.

LET’S GET YOU GALLOPING!
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WEEK 1 DAY 1: RESEARCH YOUR COMPETITORS
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WEEK 1 DAY 2: BRAINSTORM THE BEST VOICE FOR YOUR BUSINESS
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WEEK 1 DAY 2: YOUR  WEEKLY HOMEWORK!

6(56)



WEEK 1 DAY 3: SELECT YOUR SOCIAL SITES
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WEEK 1 DAY 3: ASK YOURSELF THIS!

8(56)



WEEK 1 DAY 4: ESTABLISH A COMPLETE PROFILE!
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WEEK 1 DAY 4: SUPER IMPORTANT TO PAY ATTENTION TO!
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WEEK 1 DAY 5: FOLLOW AND INVITE RELEVANT PROFILES
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WEEK 1 LAST TIP OF THE WEEK!
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WEEK 2 DAY 6: CONSIDER WHEN YOU WANT TO POST
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As you grow your

In the meantime, you can look at the chart on the following page to see when users are typically 
most active on each social media platform:



WEEK 2 DAY 6: GOOD TIMES!
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WEEK 2 DAY 7: TEST POST #1
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WEEK 2 DAY 7: HELP I’M STUCK! NO PANIC. WE GOT YOU!
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WEEK 2 DAY 8: TEST POST #2
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WEEK 2 DAY 8: GOOD TO THINK ABOUT!
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WEEK 2 DAY 9: TEST POST #3
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WEEK 2 DAY 9: REMINDER – BE HUMAN!
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WEEK 2 DAY 10: TEST POST #4
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AWESOME



WEEK 3 DAY 11: ANALYZE THE METRICS OF YOUR TEST POSTS
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WEEK 3 DAY 11: ASK YOURSELF!
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WEEK 3 DAY 11: HOW DO YOU FEEL?
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WEEK 3 DAY 12: RESEARCH KEYWORDS AND TEST POST #5
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WEEK 3 DAY 12: RESEARCH KEYWORDS AND TEST POST #5
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WEEK 3 DAY 12: RESEARCH KEYWORDS AND TEST POST #5
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WEEK 3 DAY 13: DIVE INTO YOUR FOLLOWERS!
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WEEK 3 DAY 13: ASK YOURSELF THESE QUESTIONS!
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WEEK 3 DAY 13: KNOWLEDGE IS POWER!
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WEEK 3 DAY 14: TEST POST #6
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WEEK 3 DAY 14: ASK YOURSELF!
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WEEK 3 DAY 15: ANALYZE ACCURACY!
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WEEK 3 DAY 15: HAND ON THE HEART!
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YOU ARE NOW HALFWAY THROUGH! 
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WEEK 4 DAY 16: SHARE A LINK TO YOUR WEBSITE
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WEEK 4 DAY 17: PROVIDE A SNEAK PEAK INTO YOUR WORKPLACE
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WEEK 4 DAY 18: INFORM YOUR AUDIENCE ABOUT A PRODUCT OR SERVICE
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WEEK 4 DAY 19: POST A STATISTIC, INFOGRAPHIC OR CHART
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WEEK 4 DAY 19: ASK YOURSELF!
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WEEK 4 DAY 20: OFFER A PROMOTION TO YOUR FOLLOWERS!

41(56)



WEEK 4 DAY 20: FOR EXAMPLE
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WEEK 5 DAY 21: MAKE AN ANNOUNCEMENT!
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WEEK 5 DAY 22: HOST A CONTEST

44(56)



WEEK 5 DAY 22: AND REMEMBER
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WEEK 5 DAY 23: EXPRESS YOUR COMPANY MISSION
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WEEK 5 DAY 24: OFFER A TIME SENSITIVE DISCOUNT
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WEEK 5 DAY 25: CELEBRATE YOUR STAFF
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WEEK 6 DAY 26: LINK TO YOUR FAVOURITE ONLINE RESOURCE
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WEEK 6 DAY 27: SHARE YOUR RECENT WORK WITH A CLIENT
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WEEK 6 DAY 28: HIGHLIGHT WHY YOU ARE THE OBVIOUS CHOICE
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WEEK 6 DAY 28: ASK YOURSELF
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WEEK 6 DAY 29: ANALYZE YOUR RESULTS

53(56)



WEEK 6 DAY 30: DRAFT A CONTENT PLAN FOR THE NEXT 30 DAYS!
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WEEK 6 CONGRATULATIONS YOU DID IT!!!
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AWSOME JOB– YOU DID IT!
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