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YOUR 30 DAY ACTION PLAN

WHAT TO POST ON SOCIAL MEDIA
FOR YOUR OWN BUSINESS SUCCESS
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The following pages will outline the
different steps you can follow to
successfully become a pro at posting
on different Social Media channels!

Any questions — we are just an email,
phone call or text away!

Keep galloping,
Anna & Dave + The Herd
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YEEEHAW!

IN THIS GUIDE, WE WILL TELL YOU EXACTLY HOW TO
CREATE AN EFFECTIVE SOCIAL MEDIA ACTION PLAN FOR
YOUR COMPANY. THIS PLAN IS MEANT TO BE USED OVER
THE COURSE 30 BUSINESS DAYS.

BUCKLE UP AND GET READY TO LEARN HOW TO GALLOP
WITH YOUR BRAND ON SOCIAL MEDIA!

BY FOLLOWING THESE STEP-BY-STEP INSUTRUCTIONS -
YOU CAN ORGANICALLY DEVELOP A DEDICATED
FOLLOWING ON SOCIAL MEDIA AND GAIN MORE TRACTION
ONLINE FOR YOUR BUSINESS.

LET’S GET YOU GALLOPING!
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W E E K 1 DAY 1: RESEARCH YOUR COMPETITORS

Before you can just dive into creating your social media profiles, take some
time to research your competitors.

When performing your research, consider the

 Which social media sites are your competitors on?

How many followers do they have?

How often do they post?

What kind of material do they post?

How do their followers engage with their posts?
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WE E K 1 DAY 2: BRAINSTORM THE BEST VOICE FOR YOUR BUSINESS
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WE E K 1 DAY 2: YOUR WEEKLY HOMEWORK!
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W E E K 1 DAY 3: SELECT YOUR SOCIAL SITES

Facebook Twitter Instagram
LinkedIn
Pinterest

Linked .
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W E E K 1 DAY 3: ASK YOURSELF THIS!

When selecting your sites, consider the kind of content that appears on
each site. Pinterest and Instagram rely on images and videos, while
Twitter and LinkedIn are primarily used to communicate with words.
Facebook is a blend of images, videos, and text-based content.

Do you waut yewr secial ediy pregeace Te be
b ?

ey TP P —
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W E E K 1 DAY 4: ESTABLISH A COMPLETE PROFILE!
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W E E K 1 DAY 4: SUPER IMPORTANT TO PAY ATTENTION TO!

10(56)



£
A
N

WIRED MUS'I:ANG INC.

Increase Your Online Horsepower®

W E E K 1 DAY 5: FOLLOW AND INVITE RELEVANT PROFILES

search
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W E E K 1 LAST TIP OF THE WEEK!

“Hello, world! [insert business nhame] is now on
[social media channel]! Follow us and share this

post with your friends to receive 10% off your

next order.”
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W E E K 2 DAY 6: CONSIDER WHEN YOU WANT TO POST

13(56)



£
A
N

WIRED MUS'I:ANG INC.

Increase Your Online Horsepower®

WEEK 2 ... coo0mmes

Twitter
Facebook

LinkedIn

Instagram

Pinterest
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WEEK 2 .....xcsreosrn
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WE E K 2 DAY 7: HELP I’'M STUCK! NO PANIC. WE GOT YOU!
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WEEK 2 ...crcsreosre

For Test Post #2, this is your prompt:
Previde wal/ tips.

Again, remember to pull out that list of adjectives we had you write down in
Week 1, Day 2 before you begin writing!
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WE E K 2 DAY 8: GOOD TO THINK ABOUT!

Think of the following questions:
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WEEK 2 ...reorrosre
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WE E K 2 DAY 9: REMINDER - BE HUMAN!
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WEEK 2 DAY 10: TEST POST #4
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W E E K 3 DAY 11: ANALYZE THE METRICS OF YOUR TEST POSTS

Now that all of your social media posts have been living on the internet for a couple
days, it’s time to

R

Uge The auesTiong o The
wext page To guide you,
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WE E K 3 DAY 11: ASK YOURSELF!
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WEEK 3 .....

HOW DO YOU FEEL?
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W E E K 3 DAY 12: RESEARCH KEYWORDS AND TEST POST #5
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W E E K 3 DAY 12: RESEARCH KEYWORDS AND TEST POST #5

Research terms related to your
business, and write down the most
common phrases. You can also
type keywords into Google and
write down the ™

questions associated with specific
keywords.

n

This helps you determine the things that your
followers probably want to know about your
business.
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W E E K 3 DAY 12: RESEARCH KEYWORDS AND TEST POST #5
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W E E K 3 DAY 13: DIVE INTO YOUR FOLLOWERS!

With five test posts under your belt and (hopefully) a modest level of audience
engagement, it's time to analyze the people that are interested in you.

Take a look at your followers
and consider the questions on
the following page:
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W E E K 3 DAY 13: ASK YOURSELF THESE QUESTIONS!
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WE E K 3 DAY 13: KNOWLEDGE IS POWER!

understand
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WEEK 3 ... reseosrs
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WE E K 3 DAY 14: ASK YOURSELF!
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W E E K 3 DAY 15: ANALYZE ACCURACY!

reflect

consider the following questions
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WE E K 3 DAY 15: HAND ON THE HEART!

Were you successful in
predicting your audience's
nterests based on your
research?

What strategies can you
repeat in the future?
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YOU ARE NOW HALFWAY THROUGH!
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W E E K 4 DAY 16: SHARE A LINK TO YOUR WEBSITE

Share a link to your website and be creative!

You can link to in your website —
the objective here is to just let your audience
know you have an active website.
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W E E K 4 DAY 17: PROVIDE A SNEAK PEAK INTO YOUR WORKPLACE
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W E E K 4 DAY 18: INFORM YOUR AUDIENCE ABOUT A PRODUCT OR SERVICE
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WE E K 4 DAY 19: POST A STATISTIC, INFOGRAPHIC OR CHART
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WE E K 4 DAY 19: ASK YOURSELF!
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W E E K 4 DAY 20: OFFER A PROMOTION TO YOUR FOLLOWERS!

a special deal
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DAY 20: FOR EXAMPLE

* "Woohoo, it’s the weekend! To celebrate, why don’t you enjoy 10% off your
next purchase with [company name]?”

» “Would you like $15 off your next [product or service name]? Just share this
post with your followers and show us a screenshot when you pay!”

AR
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WE E K 5 DAY 21: MAKE AN ANNOUNCEMENT!

Even if you think you have nothing to announce about
your business,

Announcements can cover a broad range of topics, such
as company milestones, events, and special seasonal
promotions. Take a look at your calendar and see what
you can announce to your audience - it can be as silly or ‘

as serious as you'd like. \
\
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WE E K 5 DAY 22: HOST A CONTEST
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WEEK 5 ... worenenecs

Remember to keep your notifications on
all day, and sift through the entries with
your staff.

Choose a winner by the time
the deadline hits, and
announce the winner
(with their winning
comment) in a separate
post.
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W E E K 5 DAY 23: EXPRESS YOUR COMPANY MISSION
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WE E K 5 DAY 24: OFFER A TIME SENSITIVE DISCOUNT
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WE E K 5 DAY 25: CELEBRATE YOUR STAFF

Efficient Collaborative
Funny Playful Caring

Skilled
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W E E K 6 DAY 26: LINK TO YOUR FAVOURITE ONLINE RESOURCE
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W E E K 6 DAY 27: SHARE YOUR RECENT WORK WITH A CLIENT
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W E E K 6 DAY 28: HIGHLIGHT WHY YOU ARE THE OBVIOUS CHOICE
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WE E K 6 DAY 28: ASK YOURSELF

5.0-
star rating

Can you prove that
you consistently
achieve positive
results for your

clients?

What about your
business is different

from your milestones
competitors?

Have you received
any industry-related
awards or publicity?
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W E E K 6 DAY 29: ANALYZE YOUR RESULTS

With two and a half weeks of posting under your belt, it's time to take a step back
and analyze your results.

Which posts do you
Consider the following questions: feel best exemplified

— your voice?

Which posts
received the most

attention from your

Which posts
received the least

audience? At which times of day

do your followers

. .
attention seem most active?
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How do your Which strategies
followers engage with

could you repeat for

. What could you do
your material? the next 30 days?

differently over the

next 30 days?

Did your followers
take advantage of
the promotions you
offered?

Did you gain a Do your followers
significant number like, comment, or
of followers on any re-share your
particular day? posts?
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W E E K 6 DAY 30: DRAFT A CONTENT PLAN FOR THE NEXT 30 DAYS!
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WE E K 6 CONGRATULATIONS YOU DID IT!!!

55(56)



L
A

%(?\h /

WIRED MUSTANG INC.

Increase Your Online Horsepower®

AWSOME JOB-YOU DID IT!
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